
Saturday 26th Sep 2026

Total TV Consolidated 7 Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for 26th Sep 2026 to 2nd Oct 2026

National Total TV Reach

20,210,000

Broadcast TV Reach

16,419,000

BVOD Reach

10,397,000



Total People Total TV Consolidated 7 Top 30 Programs 

Saturday 26th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN'S AFL: GRAND FINAL: FREMANTLE V BRISBANE Seven 6,902,000 4,655,000 1,448,000

2 SEVEN'S AFL: GRAND FINAL: PRESENTATIONS Seven 5,207,000 3,510,000 1,087,000

3 SEVEN'S AFL: GRAND FINAL: PRE GAME ENTERTAINMENT Seven 4,500,000 1,861,000 465,000

4 SEVEN'S AFL: GRAND FINAL: ON THE GROUND Seven 4,113,000 3,313,000 996,000

5 SEVEN NEWS - SAT Seven 3,309,000 2,035,000 426,000

6 THE 1% CLUB (R) Seven 1,824,000 943,000 178,000

7 M- THE MARTIAN (R) Seven 1,503,000 427,000 56,000

8 SEVEN'S AFL: GRAND FINAL: COUNTDOWN Seven 1,485,000 695,000 184,000

9 9NEWS SATURDAY Nine 1,464,000 871,000 123,000

10 SEVEN'S AFL: GRAND FINAL: BRUNCH Seven 1,163,000 495,000 113,000

11 ABC NEWS-SA ABC 1,122,000 790,000 48,000

12 A CURRENT AFFAIR -SAT Nine 1,035,000 638,000 93,000

13 SEVEN'S AFL: GRAND FINAL: POST MATCH Seven 997,000 542,000 160,000

14 BEYOND PARADISE: CHRISTMAS SPECIAL (2024)-EV ABC 968,000 579,000 33,000

15 NRLW FINAL SERIES PF1 Nine 857,000 308,000 62,000

16 WEEKEND SUNRISE - SAT Seven 801,000 424,000 77,000

17 GETAWAY Nine 712,000 337,000 49,000

18 WEEKEND BREAKFAST-AM ABC 644,000 164,000 17,000

19 FATHER BROWN-EV ABC 618,000 448,000 14,000

20 SELLING HOUSES AUSTRALIA 10 617,000 328,000 19,000

21 WEEKEND SUNRISE - SAT - EARLY Seven 614,000 300,000 48,000

22 HARD QUIZ S10 RPT ABC 585,000 285,000 15,000

23 MIDSOMER MURDERS RPT ABC 570,000 292,000 8,000

24 LOVE IT OR LIST IT AUSTRALIA RPT 10 548,000 318,000 13,000

25 GOGGLEBOX ENCORE 10 540,000 208,000 9,000

26 WEEKEND TODAY - SATURDAY Nine 522,000 257,000 46,000

27 M- ROBIN HOOD-PM (R) Seven 503,000 109,000 10,000

28 NRLW FINAL SERIES PF1 -PRE MATCH Nine 502,000 245,000 57,000

29 NBL Nine 501,000 95,000 17,000

30 10 NEWS SAT 10 498,000 190,000 12,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 26th Sep 2026 to 2nd Oct 2026

National Total TV Reach

8,422,000

Broadcast TV Reach

6,226,000

BVOD Reach

5,087,000



People 25-54 Total TV Consolidated 7 Top 30 Programs 

Saturday 26th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN'S AFL: GRAND FINAL: FREMANTLE V BRISBANE Seven 2,717,000 1,872,000 818,000

2 SEVEN'S AFL: GRAND FINAL: PRESENTATIONS Seven 2,010,000 1,378,000 611,000

3 SEVEN'S AFL: GRAND FINAL: PRE GAME ENTERTAINMENT Seven 1,827,000 745,000 258,000

4 SEVEN'S AFL: GRAND FINAL: ON THE GROUND Seven 1,564,000 1,256,000 556,000

5 SEVEN NEWS - SAT Seven 1,107,000 666,000 227,000

6 THE 1% CLUB (R) Seven 609,000 331,000 96,000

7 SEVEN'S AFL: GRAND FINAL: COUNTDOWN Seven 548,000 271,000 102,000

8 M- THE MARTIAN (R) Seven 545,000 175,000 31,000

9 SEVEN'S AFL: GRAND FINAL: BRUNCH Seven 434,000 188,000 61,000

10 SEVEN'S AFL: GRAND FINAL: POST MATCH Seven 427,000 229,000 91,000

11 9NEWS SATURDAY Nine 364,000 195,000 56,000

12 NRLW FINAL SERIES PF1 Nine 289,000 107,000 33,000

13 WEEKEND SUNRISE - SAT Seven 238,000 127,000 40,000

14 A CURRENT AFFAIR -SAT Nine 238,000 130,000 44,000

15 GOGGLEBOX ENCORE 10 200,000 89,000 4,000

16 WEEKEND SUNRISE - SAT - EARLY Seven 180,000 82,000 24,000

17 WEEKEND BREAKFAST-AM ABC 179,000 49,000 7,000

18 NBL Nine 173,000 36,000 10,000

19 ABC NEWS-SA ABC 169,000 110,000 17,000

20 TODAY EXTRA - SATURDAY Nine 167,000 55,000 12,000

21 WEEKEND TODAY - SATURDAY Nine 167,000 90,000 23,000

22 SELLING HOUSES AUSTRALIA 10 166,000 81,000 8,000

23 WEEKEND TODAY - SATURDAY - LATE Nine 164,000 94,000 21,000

24 WEEKEND TODAY - EARLY SATURDAY Nine 152,000 69,000 18,000

25 GETAWAY Nine 147,000 70,000 22,000

26 NRLW FINAL SERIES PF1 -PRE MATCH Nine 139,000 74,000 29,000

27 M- ROBIN HOOD-PM (R) Seven 137,000 29,000 5,000

28 TWO AND A HALF MEN RPT 10 131,000 29,000 2,000

29 10 NEWS SAT 10 131,000 42,000 5,000

30 DENNIS COMETTI: CENTIMETRE PERFECT - ENCORE Seven 127,000 33,000 7,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for 26th Sep 2026 to 2nd Oct 2026

National Total TV Reach

5,575,000

Broadcast TV Reach

3,799,000

BVOD Reach

3,108,000



People 16-39 Total TV Consolidated 7 Top 30 Programs 

Saturday 26th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN'S AFL: GRAND FINAL: FREMANTLE V BRISBANE Seven 1,680,000 1,128,000 542,000

2 SEVEN'S AFL: GRAND FINAL: PRESENTATIONS Seven 1,183,000 789,000 389,000

3 SEVEN'S AFL: GRAND FINAL: PRE GAME ENTERTAINMENT Seven 1,022,000 391,000 154,000

4 SEVEN'S AFL: GRAND FINAL: ON THE GROUND Seven 894,000 707,000 349,000

5 SEVEN NEWS - SAT Seven 563,000 334,000 131,000

6 THE 1% CLUB (R) Seven 296,000 168,000 56,000

7 M- THE MARTIAN (R) Seven 262,000 86,000 18,000

8 SEVEN'S AFL: GRAND FINAL: COUNTDOWN Seven 261,000 122,000 59,000

9 SEVEN'S AFL: GRAND FINAL: POST MATCH Seven 227,000 124,000 56,000

10 SEVEN'S AFL: GRAND FINAL: BRUNCH Seven 185,000 76,000 33,000

11 9NEWS SATURDAY Nine 133,000 75,000 25,000

12 NRLW FINAL SERIES PF1 Nine 133,000 54,000 17,000

13 A CURRENT AFFAIR -SAT Nine 105,000 59,000 20,000

14 ABC NEWS-SA ABC 87,000 55,000 8,000

15 NBL Nine 83,000 23,000 5,000

16 WEEKEND SUNRISE - SAT Seven 79,000 43,000 19,000

17 NRLW FINAL SERIES PF1 -PRE MATCH Nine 73,000 41,000 14,000

18 GOGGLEBOX ENCORE 10 70,000 36,000 2,000

19 RAGE CHARTS-AM ABC 65,000 15,000 1,000

20 BEYOND PARADISE: CHRISTMAS SPECIAL (2024)-EV ABC 62,000 32,000 5,000

21 WEEKEND BREAKFAST-AM ABC 61,000 17,000 3,000

22 DENNIS COMETTI: CENTIMETRE PERFECT - ENCORE Seven 59,000 18,000 4,000

23 THE 4WD ADVENTURE SHOW Seven 55,000 29,000 14,000

24 TODAY EXTRA - SATURDAY Nine 54,000 15,000 5,000

25 WEEKEND TODAY - SATURDAY Nine 53,000 28,000 10,000

26 GETAWAY Nine 53,000 28,000 10,000

27 WEEKEND SUNRISE - SAT - EARLY Seven 52,000 22,000 11,000

28 SELLING HOUSES AUSTRALIA 10 50,000 28,000 3,000

29 TWO AND A HALF MEN RPT 10 49,000 8,000 1,000

30 WEEKEND TODAY - SATURDAY - LATE Nine 48,000 22,000 9,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 26th Sep 2026 to 2nd Oct 2026

National Total TV Reach

13,600,000

Broadcast TV Reach

11,118,000

BVOD Reach

7,655,000



Grocery Shoppers (18+) Total TV Consolidated 7 Top 30 Programs 

Saturday 26th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN'S AFL: GRAND FINAL: FREMANTLE V BRISBANE Seven 4,979,000 3,397,000 1,123,000

2 SEVEN'S AFL: GRAND FINAL: PRESENTATIONS Seven 3,792,000 2,569,000 849,000

3 SEVEN'S AFL: GRAND FINAL: PRE GAME ENTERTAINMENT Seven 3,366,000 1,411,000 366,000

4 SEVEN'S AFL: GRAND FINAL: ON THE GROUND Seven 3,013,000 2,453,000 778,000

5 SEVEN NEWS - SAT Seven 2,529,000 1,577,000 336,000

6 THE 1% CLUB (R) Seven 1,418,000 732,000 140,000

7 M- THE MARTIAN (R) Seven 1,182,000 329,000 44,000

8 9NEWS SATURDAY Nine 1,180,000 704,000 101,000

9 SEVEN'S AFL: GRAND FINAL: COUNTDOWN Seven 1,134,000 527,000 145,000

10 ABC NEWS-SA ABC 929,000 661,000 42,000

11 SEVEN'S AFL: GRAND FINAL: BRUNCH Seven 905,000 386,000 89,000

12 A CURRENT AFFAIR -SAT Nine 826,000 511,000 77,000

13 BEYOND PARADISE: CHRISTMAS SPECIAL (2024)-EV ABC 815,000 488,000 29,000

14 SEVEN'S AFL: GRAND FINAL: POST MATCH Seven 740,000 388,000 126,000

15 NRLW FINAL SERIES PF1 Nine 663,000 237,000 51,000

16 WEEKEND SUNRISE - SAT Seven 643,000 342,000 63,000

17 GETAWAY Nine 588,000 277,000 41,000

18 WEEKEND BREAKFAST-AM ABC 538,000 141,000 15,000

19 FATHER BROWN-EV ABC 521,000 385,000 12,000

20 SELLING HOUSES AUSTRALIA 10 501,000 268,000 15,000

21 WEEKEND SUNRISE - SAT - EARLY Seven 501,000 248,000 39,000

22 HARD QUIZ S10 RPT ABC 496,000 242,000 13,000

23 MIDSOMER MURDERS RPT ABC 482,000 245,000 7,000

24 LOVE IT OR LIST IT AUSTRALIA RPT 10 451,000 266,000 11,000

25 GOGGLEBOX ENCORE 10 431,000 170,000 7,000

26 WEEKEND TODAY - SATURDAY Nine 430,000 210,000 39,000

27 10 NEWS SAT 10 406,000 159,000 10,000

28 M- ROBIN HOOD-PM (R) Seven 398,000 87,000 8,000

29 TODAY EXTRA - SATURDAY Nine 397,000 115,000 18,000

30 WEEKEND TODAY - EARLY SATURDAY Nine 394,000 181,000 31,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 23, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

