
Sunday 20th Sep 2026

Total TV Consolidated 7 Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for 20th Sep 2026 to 26th Sep 2026

National Total TV Reach

20,265,000

Broadcast TV Reach

16,479,000

BVOD Reach

10,405,000



Total People Total TV Consolidated 7 Top 30 Programs 

Sunday 20th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -SUN Nine 2,887,000 1,732,000 507,000

2 THE VOICE - SUN Seven 2,624,000 1,383,000 357,000

3 9NEWS SUNDAY Nine 2,567,000 1,480,000 287,000

4 SEVEN NEWS - SUN Seven 2,386,000 1,442,000 159,000

5 NRL LIVE FINAL SERIES SF2 Nine 2,174,000 1,118,000 292,000

6 60 MINUTES Nine 1,756,000 833,000 143,000

7 7NEWS SPOTLIGHT Seven 1,183,000 482,000 79,000

8 NRL LIVE FINAL SERIES SF2 -PRE MATCH Nine 1,131,000 367,000 81,000

9 ABC NEWS SUNDAY-EV ABC 1,116,000 795,000 55,000

10 WEEKEND SUNRISE - SUN Seven 970,000 429,000 64,000

11 GOGGLEBOX 10 969,000 617,000 115,000

12 PORTRAIT ARTIST OF THE YEAR-EV ABC 833,000 521,000 48,000

13 9NEWS LATE Nine 708,000 386,000 60,000

14 INSIDERS-AM ABC 686,000 473,000 72,000

15 GRAND DESIGNS: HOUSE OF THE YEAR-EV ABC 684,000 404,000 47,000

16 ANTIQUES ROADSHOW-EV ABC 683,000 230,000 15,000

17 BORDER SECURITY - AUSTRALIA'S FRONT LINE (R) Seven 681,000 308,000 32,000

18 WEEKEND TODAY - SUNDAY Nine 672,000 255,000 46,000

19 WEEKEND BREAKFAST-AM ABC 654,000 177,000 19,000

20 WEEKEND SUNRISE - SUN - EARLY Seven 624,000 323,000 51,000

21 THE MORNING SHOW - WEEKEND Seven 575,000 203,000 31,000

22 10 NEWS SUN 10 562,000 261,000 18,000

23 SUNDAY FOOTY SHOW -AFL Nine 552,000 247,000 31,000

24 LANDLINE-PM ABC 544,000 343,000 34,000

25 SEVEN NEWS AT 5 Seven 478,000 276,000 33,000

26 MY ROOMMATE, MY MURDERER: DEATH OF STEPHANIE HANSEN Seven 474,000 238,000 39,000

27 WATSON 10 462,000 149,000 11,000

28 WIDE WORLD OF SPORTS Nine 452,000 195,000 34,000

29 WEEKEND TODAY - EARLY SUNDAY Nine 434,000 199,000 34,000

30 THE FIRST 48 Nine 409,000 184,000 32,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 20th Sep 2026 to 26th Sep 2026

National Total TV Reach

8,465,000

Broadcast TV Reach

6,263,000

BVOD Reach

5,132,000



People 25-54 Total TV Consolidated 7 Top 30 Programs 

Sunday 20th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -SUN Nine 1,189,000 774,000 285,000

2 9NEWS SUNDAY Nine 937,000 512,000 148,000

3 NRL LIVE FINAL SERIES SF2 Nine 801,000 446,000 164,000

4 THE VOICE - SUN Seven 776,000 397,000 175,000

5 SEVEN NEWS - SUN Seven 623,000 340,000 75,000

6 60 MINUTES Nine 615,000 278,000 71,000

7 NRL LIVE FINAL SERIES SF2 -PRE MATCH Nine 429,000 143,000 44,000

8 GOGGLEBOX 10 379,000 251,000 59,000

9 7NEWS SPOTLIGHT Seven 351,000 141,000 37,000

10 WEEKEND SUNRISE - SUN Seven 294,000 143,000 32,000

11 WEEKEND TODAY - SUNDAY Nine 228,000 91,000 23,000

12 9NEWS LATE Nine 210,000 122,000 31,000

13 BORDER SECURITY - AUSTRALIA'S FRONT LINE (R) Seven 188,000 86,000 15,000

14 WEEKEND SUNRISE - SUN - EARLY Seven 186,000 92,000 25,000

15 THE MORNING SHOW - WEEKEND Seven 179,000 73,000 16,000

16 SUNDAY FOOTY SHOW -AFL Nine 178,000 83,000 16,000

17 ABC NEWS SUNDAY-EV ABC 174,000 116,000 19,000

18 THE BLOCK -WED -ENCORE Nine 171,000 59,000 14,000

19 WEEKEND BREAKFAST-AM ABC 167,000 48,000 8,000

20 WIDE WORLD OF SPORTS Nine 165,000 82,000 18,000

21 INSIDERS-AM ABC 165,000 104,000 27,000

22 10 NEWS SUN 10 157,000 65,000 8,000

23 WATSON 10 152,000 43,000 5,000

24 SUNDAY FOOTY SHOW Nine 146,000 56,000 13,000

25 FRIENDS RPT 10 139,000 24,000 1,000

26 PORTRAIT ARTIST OF THE YEAR-EV ABC 139,000 79,000 17,000

27 WEEKEND TODAY - EARLY SUNDAY Nine 138,000 65,000 17,000

28 SEVEN NEWS AT 5 Seven 135,000 82,000 16,000

29 GRAND DESIGNS: HOUSE OF THE YEAR-EV ABC 134,000 70,000 17,000

30 10 NEWS+ 10 131,000 52,000 6,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for 20th Sep 2026 to 26th Sep 2026

National Total TV Reach

5,596,000

Broadcast TV Reach

3,803,000

BVOD Reach

3,148,000



People 16-39 Total TV Consolidated 7 Top 30 Programs 

Sunday 20th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -SUN Nine 537,000 364,000 154,000

2 9NEWS SUNDAY Nine 431,000 193,000 75,000

3 NRL LIVE FINAL SERIES SF2 Nine 385,000 222,000 98,000

4 THE VOICE - SUN Seven 325,000 162,000 84,000

5 60 MINUTES Nine 242,000 104,000 33,000

6 SEVEN NEWS - SUN Seven 227,000 114,000 36,000

7 NRL LIVE FINAL SERIES SF2 -PRE MATCH Nine 198,000 68,000 24,000

8 7NEWS SPOTLIGHT Seven 144,000 53,000 17,000

9 GOGGLEBOX 10 138,000 96,000 28,000

10 WEEKEND SUNRISE - SUN Seven 83,000 38,000 14,000

11 9NEWS LATE Nine 81,000 46,000 14,000

12 BORDER SECURITY - AUSTRALIA'S FRONT LINE (R) Seven 78,000 28,000 8,000

13 ABC NEWS SUNDAY-EV ABC 69,000 45,000 9,000

14 SUNDAY FOOTY SHOW -AFL Nine 69,000 35,000 8,000

15 WEEKEND TODAY - SUNDAY Nine 67,000 25,000 10,000

16 INSIDERS-AM ABC 66,000 34,000 11,000

17 THE BLOCK -WED -ENCORE Nine 56,000 19,000 7,000

18 WIDE WORLD OF SPORTS Nine 54,000 21,000 8,000

19 WATSON 10 51,000 16,000 2,000

20 SUNDAY FOOTY SHOW Nine 51,000 19,000 6,000

21 PEPPA PIG: RUN DADDY RUN!-PM ABC 51,000 88,000 23,000

22 10 NEWS+ 10 50,000 22,000 3,000

23 FRIENDS RPT 10 49,000 6,000 1,000

24 10 NEWS SUN 10 49,000 24,000 3,000

25 WEEKEND BREAKFAST-AM ABC 49,000 11,000 3,000

26 SEVEN NEWS AT 5 Seven 49,000 27,000 8,000

27 WAFL: GRAND FINAL Seven 47,000 21,000 6,000

28 THE FIRST 48 Nine 46,000 24,000 7,000

29 M- 8 MILE-PM Seven 46,000 9,000 1,000

30 M- JURASSIC WORLD-PM (R) Seven 46,000 12,000 2,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 20th Sep 2026 to 26th Sep 2026

National Total TV Reach

13,679,000

Broadcast TV Reach

11,148,000

BVOD Reach

7,778,000



Grocery Shoppers (18+) Total TV Consolidated 7 Top 30 Programs 

Sunday 20th Sep 2026

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -SUN Nine 2,284,000 1,387,000 417,000

2 THE VOICE - SUN Seven 2,070,000 1,101,000 289,000

3 9NEWS SUNDAY Nine 2,010,000 1,176,000 233,000

4 SEVEN NEWS - SUN Seven 1,932,000 1,176,000 128,000

5 NRL LIVE FINAL SERIES SF2 Nine 1,676,000 861,000 231,000

6 60 MINUTES Nine 1,420,000 677,000 118,000

7 7NEWS SPOTLIGHT Seven 958,000 396,000 64,000

8 ABC NEWS SUNDAY-EV ABC 932,000 666,000 48,000

9 NRL LIVE FINAL SERIES SF2 -PRE MATCH Nine 889,000 289,000 65,000

10 WEEKEND SUNRISE - SUN Seven 792,000 358,000 53,000

11 GOGGLEBOX 10 780,000 499,000 94,000

12 PORTRAIT ARTIST OF THE YEAR-EV ABC 706,000 445,000 42,000

13 GRAND DESIGNS: HOUSE OF THE YEAR-EV ABC 585,000 349,000 41,000

14 INSIDERS-AM ABC 582,000 410,000 64,000

15 ANTIQUES ROADSHOW-EV ABC 577,000 194,000 13,000

16 9NEWS LATE Nine 567,000 310,000 49,000

17 WEEKEND BREAKFAST-AM ABC 558,000 153,000 17,000

18 WEEKEND TODAY - SUNDAY Nine 555,000 209,000 38,000

19 BORDER SECURITY - AUSTRALIA'S FRONT LINE (R) Seven 551,000 255,000 25,000

20 WEEKEND SUNRISE - SUN - EARLY Seven 521,000 272,000 42,000

21 THE MORNING SHOW - WEEKEND Seven 465,000 169,000 25,000

22 LANDLINE-PM ABC 461,000 291,000 30,000

23 10 NEWS SUN 10 461,000 211,000 15,000

24 SUNDAY FOOTY SHOW -AFL Nine 434,000 194,000 25,000

25 MY ROOMMATE, MY MURDERER: DEATH OF STEPHANIE HANSEN Seven 398,000 203,000 32,000

26 SEVEN NEWS AT 5 Seven 388,000 226,000 27,000

27 WATSON 10 378,000 122,000 9,000

28 WIDE WORLD OF SPORTS Nine 360,000 159,000 28,000

29 WEEKEND TODAY - EARLY SUNDAY Nine 350,000 166,000 28,000

30 THE FIRST 48 Nine 335,000 147,000 26,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 23, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

