
Sunday 2nd Nov 2025

Total TV Overnight Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for Sunday 2nd Nov 2025

National Total TV Reach

12,082,000

Broadcast TV Reach

9,965,000

BVOD Reach

3,722,000



Total People Total TV Overnight Top 30 Programs

Sunday 2nd Nov 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 9NEWS SUNDAY Nine 2,101,000 1,327,000 155,000

2 THE VOICE - GRAND FINAL Seven 2,044,000 842,000 129,000

3 THE GOLDEN BACHELOR Nine 1,973,000 689,000 146,000

4 SEVEN NEWS - SUN Seven 1,940,000 1,164,000 113,000

5 60 MINUTES Nine 1,482,000 746,000 99,000

6 ABC NEWS SUNDAY-EV ABC 1,252,000 896,000 50,000

7 SPICKS AND SPECKS-EV ABC 986,000 360,000 23,000

8 PORTRAIT ARTIST OF THE YEAR-EV ABC 952,000 646,000 56,000

9 AC/DC: THE WORLD'S GREATEST ROCK BAND Seven 944,000 452,000 42,000

10 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII Nine 903,000 401,000 80,000

11 GOGGLEBOX 10 868,000 344,000 16,000

12 WEEKEND SUNRISE - SUN Seven 855,000 354,000 37,000

13 INSIDERS-AM ABC 716,000 490,000 54,000

14 WEEKEND TODAY - SUNDAY Nine 714,000 273,000 37,000

15 9NEWS LATE Nine 699,000 415,000 47,000

16 GRAND DESIGNS AUSTRALIA-ENCORE ABC 664,000 191,000 8,000

17 LANDLINE-PM ABC 650,000 387,000 20,000

18 PACIFIC CHAMPIONSHIPS - KIWI FERNS V JILLAROOS Nine 628,000 201,000 27,000

19 WEEKEND SUNRISE - SUN - EARLY Seven 535,000 259,000 28,000

20 WEEKEND BREAKFAST-AM ABC 535,000 234,000 18,000

21 10 NEWS SUN 10 531,000 273,000 16,000

22 SOCIAL MEDIA MURDERS: THE MURDER OF OLLY STEPHENS Nine 517,000 197,000 28,000

23 GHOSTS AUSTRALIA 10 509,000 296,000 12,000

24 SEVEN NEWS AT 5 Seven 507,000 322,000 26,000

25 THE MORNING SHOW - WEEKEND Seven 501,000 144,000 20,000

26 OFFSIDERS-AM ABC 468,000 263,000 15,000

27 M- JURASSIC WORLD: DOMINION-PM (R) Seven 463,000 106,000 7,000

28 9NEWS: FIRST AT FIVE Nine 460,000 283,000 33,000

29 WIDE WORLD OF SPORTS Nine 440,000 178,000 27,000

30 WEEKEND TODAY - EARLY SUNDAY Nine 437,000 192,000 26,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for Sunday 2nd Nov 2025

National Total TV Reach

4,559,000

Broadcast TV Reach

3,273,000

BVOD Reach

1,893,000



People 25-54 Total TV Overnight Top 30 Programs

Sunday 2nd Nov 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE GOLDEN BACHELOR Nine 677,000 246,000 76,000

2 9NEWS SUNDAY Nine 648,000 381,000 80,000

3 THE VOICE - GRAND FINAL Seven 590,000 224,000 64,000

4 SEVEN NEWS - SUN Seven 483,000 289,000 55,000

5 60 MINUTES Nine 460,000 232,000 49,000

6 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII Nine 330,000 149,000 47,000

7 GOGGLEBOX 10 310,000 122,000 8,000

8 AC/DC: THE WORLD'S GREATEST ROCK BAND Seven 266,000 132,000 21,000

9 WEEKEND SUNRISE - SUN Seven 254,000 103,000 19,000

10 9NEWS LATE Nine 227,000 138,000 24,000

11 ABC NEWS SUNDAY-EV ABC 216,000 141,000 19,000

12 WEEKEND TODAY - SUNDAY Nine 211,000 86,000 20,000

13 PACIFIC CHAMPIONSHIPS - KIWI FERNS V JILLAROOS Nine 209,000 66,000 15,000

14 INSIDERS-AM ABC 186,000 113,000 21,000

15 SOCIAL MEDIA MURDERS: THE MURDER OF OLLY STEPHENS Nine 179,000 67,000 14,000

16 SPICKS AND SPECKS-EV ABC 176,000 65,000 9,000

17 M- JURASSIC WORLD: DOMINION-PM (R) Seven 174,000 49,000 4,000

18 GHOSTS AUSTRALIA 10 171,000 102,000 7,000

19 PORTRAIT ARTIST OF THE YEAR-EV ABC 161,000 101,000 21,000

20 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII -PRE MATCH Nine 158,000 87,000 26,000

21 THE BIG BANG THEORY RPT 10 154,000 40,000 2,000

22 WEEKEND SUNRISE - SUN - EARLY Seven 152,000 70,000 14,000

23 THE MORNING SHOW - WEEKEND Seven 150,000 51,000 11,000

24 10 NEWS SUN 10 147,000 70,000 8,000

25 WIDE WORLD OF SPORTS Nine 136,000 56,000 15,000

26 WEEKEND BREAKFAST-AM ABC 132,000 60,000 8,000

27 SEVEN NEWS AT 5 Seven 132,000 80,000 13,000

28 GHOSTS AUSTRALIA EP 2 10 129,000 95,000 5,000

29 NATIONAL BASKETBALL LEAGUE 10 128,000 25,000 1,000

30 NATIONAL LAMPOON'S EUROPEAN VACATION -EV Nine 127,000 31,000 2,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for Sunday 2nd Nov 2025

National Total TV Reach

2,390,000

Broadcast TV Reach

1,541,000

BVOD Reach

1,047,000



People 16-39 Total TV Overnight Top 30 Programs

Sunday 2nd Nov 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE GOLDEN BACHELOR Nine 297,000 110,000 37,000

2 9NEWS SUNDAY Nine 280,000 143,000 39,000

3 THE VOICE - GRAND FINAL Seven 244,000 86,000 30,000

4 SEVEN NEWS - SUN Seven 176,000 93,000 25,000

5 60 MINUTES Nine 168,000 86,000 22,000

6 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII Nine 166,000 79,000 33,000

7 GOGGLEBOX 10 139,000 52,000 4,000

8 PACIFIC CHAMPIONSHIPS - KIWI FERNS V JILLAROOS Nine 90,000 27,000 9,000

9 AC/DC: THE WORLD'S GREATEST ROCK BAND Seven 86,000 40,000 9,000

10 WEEKEND TODAY - SUNDAY Nine 85,000 33,000 9,000

11 ABC NEWS SUNDAY-EV ABC 81,000 54,000 9,000

12 WEEKEND SUNRISE - SUN Seven 78,000 33,000 8,000

13 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII -PRE MATCH Nine 77,000 39,000 17,000

14 INSIDERS-AM ABC 74,000 41,000 9,000

15 9NEWS LATE Nine 72,000 45,000 11,000

16 GHOSTS AUSTRALIA 10 65,000 39,000 3,000

17 WIDE WORLD OF SPORTS Nine 64,000 24,000 7,000

18 SOCIAL MEDIA MURDERS: THE MURDER OF OLLY STEPHENS Nine 62,000 22,000 6,000

19 THE BIG BANG THEORY RPT 10 62,000 18,000 1,000

20 9NEWS: FIRST AT FIVE Nine 59,000 37,000 10,000

21 THE MORNING SHOW - WEEKEND Seven 58,000 17,000 5,000

22 SPICKS AND SPECKS-EV ABC 57,000 21,000 4,000

23 PORTRAIT ARTIST OF THE YEAR-EV ABC 56,000 40,000 9,000

24 GRAND DESIGNS AUSTRALIA-ENCORE ABC 52,000 12,000 1,000

25 GHOSTS AUSTRALIA EP 2 10 49,000 36,000 2,000

26 WEEKEND BREAKFAST-AM ABC 48,000 19,000 4,000

27 NATIONAL LAMPOON'S EUROPEAN VACATION -EV Nine 48,000 11,000 1,000

28 WEEKEND TODAY - EARLY SUNDAY Nine 45,000 22,000 6,000

29 WEEKEND SUNRISE - SUN - EARLY Seven 44,000 23,000 6,000

30 M- JURASSIC WORLD: DOMINION-PM (R) Seven 44,000 15,000 2,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for Sunday 2nd Nov 2025

National Total TV Reach

8,840,000

Broadcast TV Reach

7,234,000

BVOD Reach

2,969,000



Grocery Shoppers (18+) Total TV Overnight Top 30 Programs

Sunday 2nd Nov 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 9NEWS SUNDAY Nine 1,668,000 1,067,000 125,000

2 THE VOICE - GRAND FINAL Seven 1,606,000 679,000 105,000

3 THE GOLDEN BACHELOR Nine 1,562,000 559,000 119,000

4 SEVEN NEWS - SUN Seven 1,543,000 930,000 92,000

5 60 MINUTES Nine 1,215,000 619,000 81,000

6 ABC NEWS SUNDAY-EV ABC 1,059,000 761,000 43,000

7 SPICKS AND SPECKS-EV ABC 831,000 307,000 20,000

8 PORTRAIT ARTIST OF THE YEAR-EV ABC 807,000 552,000 50,000

9 AC/DC: THE WORLD'S GREATEST ROCK BAND Seven 763,000 369,000 34,000

10 WEEKEND SUNRISE - SUN Seven 709,000 297,000 31,000

11 PACIFIC CHAMPIONSHIPS - KIWIS V TONGA XIII Nine 704,000 314,000 62,000

12 GOGGLEBOX 10 677,000 266,000 13,000

13 INSIDERS-AM ABC 616,000 421,000 48,000

14 9NEWS LATE Nine 577,000 343,000 38,000

15 WEEKEND TODAY - SUNDAY Nine 568,000 220,000 30,000

16 GRAND DESIGNS AUSTRALIA-ENCORE ABC 554,000 162,000 7,000

17 LANDLINE-PM ABC 543,000 324,000 18,000

18 PACIFIC CHAMPIONSHIPS - KIWI FERNS V JILLAROOS Nine 497,000 162,000 22,000

19 WEEKEND BREAKFAST-AM ABC 456,000 200,000 16,000

20 WEEKEND SUNRISE - SUN - EARLY Seven 443,000 219,000 23,000

21 10 NEWS SUN 10 441,000 228,000 13,000

22 SOCIAL MEDIA MURDERS: THE MURDER OF OLLY STEPHENS Nine 428,000 167,000 23,000

23 SEVEN NEWS AT 5 Seven 414,000 264,000 21,000

24 GHOSTS AUSTRALIA 10 409,000 231,000 10,000

25 THE MORNING SHOW - WEEKEND Seven 403,000 116,000 17,000

26 OFFSIDERS-AM ABC 401,000 224,000 14,000

27 9NEWS: FIRST AT FIVE Nine 370,000 229,000 26,000

28 THE FOLLOWING EVENTS ARE BASED ON LIES-EV ABC 365,000 131,000 6,000

29 M- JURASSIC WORLD: DOMINION-PM (R) Seven 353,000 82,000 6,000

30 WIDE WORLD OF SPORTS Nine 349,000 149,000 22,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Overnight program results by Primary Description ranked on National
Total TV Reach, for programs 10 minutes in length or longer, based on preliminary program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast for Overnight results. Where BVOD on demand
content made available on a research day prior to the research day of the related ‘First Run’ broadcast TV
event, the viewing to the BVOD on demand content on those days is not aggregated to the broadcast TV
‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



*FTA Broadcast TV ‘spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 23, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

