
Sunday 26th Oct 2025

Total TV Consolidated 7 Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for 26th Oct 2025 to 1st Nov 2025

National Total TV Reach

19,483,000

Broadcast TV Reach

16,226,000

BVOD Reach

9,179,000



Total People Total TV Consolidated 7 Top 30 Programs 

Sunday 26th Oct 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -GRAND FINAL Nine 4,113,000 2,650,000 565,000

2 9NEWS SUNDAY Nine 2,741,000 1,483,000 194,000

3 60 MINUTES Nine 2,221,000 941,000 129,000

4 SEVEN NEWS - SUN Seven 2,036,000 1,273,000 121,000

5 THE VOICE - SUN Seven 1,782,000 921,000 218,000

6 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - RACE Seven 1,380,000 493,000 63,000

7 ABC NEWS SUNDAY-EV ABC 1,143,000 824,000 49,000

8 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -DELAY Nine 1,035,000 459,000 117,000

9 THE ASSEMBLY-EV ABC 918,000 517,000 41,000

10 WEEKEND SUNRISE - SUN Seven 878,000 356,000 38,000

11 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - Seven 867,000 315,000 42,000

12 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII Nine 861,000 317,000 91,000

13 MADELEINE MCCANN: SEARCHING FOR THE PRIME SUSPECT Seven 861,000 340,000 52,000

14 INSIDERS-AM ABC 780,000 530,000 63,000

15 WEEKEND TODAY - SUNDAY Nine 744,000 273,000 36,000

16 GRAND DESIGNS AUSTRALIA-ENCORE ABC 708,000 246,000 9,000

17 10 NEWS SUN 10 668,000 329,000 19,000

18 9NEWS LATE Nine 610,000 330,000 44,000

19 LANDLINE-PM ABC 605,000 379,000 34,000

20 WEEKEND BREAKFAST-AM ABC 556,000 237,000 15,000

21 MYSTERY ROAD: ORIGIN-EV ABC 546,000 359,000 45,000

22 KING & CONQUEROR SBS 530,000 288,000 96,000

23 24 HOURS IN POLICE CUSTODY Seven 526,000 194,000 20,000

24 WEEKEND SUNRISE - SUN - EARLY Seven 507,000 249,000 27,000

25 PACIFIC CHAMPIONSHIPS -JILLAROOS V FETU SAMOA Nine 501,000 190,000 42,000

26 BORDER SECURITY - AUSTRALIA'S FRONT LINE Seven 479,000 253,000 19,000

27 THE DOG HOUSE AUSTRALIA: PACKAGE DEAL 10 475,000 204,000 8,000

28 M*A*S*H - GOODBYE, FAREWELL AND AMEN Nine 463,000 127,000 5,000

29 SEVEN WONDERS OF THE ANCIENT WORLD SBS 450,000 180,000 7,000

30 THE MORNING SHOW - WEEKEND Seven 443,000 176,000 22,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 26th Oct 2025 to 1st Nov 2025

National Total TV Reach

8,114,000

Broadcast TV Reach

6,118,000

BVOD Reach

4,691,000



People 25-54 Total TV Consolidated 7 Top 30 Programs 

Sunday 26th Oct 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -GRAND FINAL Nine 1,663,000 1,127,000 331,000

2 9NEWS SUNDAY Nine 946,000 470,000 104,000

3 60 MINUTES Nine 852,000 354,000 71,000

4 THE VOICE - SUN Seven 543,000 290,000 107,000

5 SEVEN NEWS - SUN Seven 531,000 311,000 59,000

6 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - RACE Seven 451,000 165,000 34,000

7 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -DELAY Nine 371,000 172,000 68,000

8 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII Nine 314,000 126,000 54,000

9 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - Seven 272,000 102,000 23,000

10 MADELEINE MCCANN: SEARCHING FOR THE PRIME SUSPECT Seven 262,000 113,000 26,000

11 WEEKEND SUNRISE - SUN Seven 262,000 106,000 20,000

12 9NEWS LATE Nine 228,000 129,000 24,000

13 WEEKEND TODAY - SUNDAY Nine 224,000 86,000 19,000

14 INSIDERS-AM ABC 200,000 128,000 25,000

15 ABC NEWS SUNDAY-EV ABC 194,000 131,000 19,000

16 PACIFIC CHAMPIONSHIPS -JILLAROOS V FETU SAMOA Nine 181,000 62,000 24,000

17 10 NEWS SUN 10 170,000 79,000 9,000

18 24 HOURS IN POLICE CUSTODY Seven 167,000 59,000 10,000

19 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -PRE Nine 167,000 112,000 47,000

20 THE BIG BANG THEORY RPT 10 155,000 32,000 2,000

21 THE MORNING SHOW - WEEKEND Seven 154,000 67,000 12,000

22 WEEKEND BREAKFAST-AM ABC 148,000 60,000 6,000

23 THE ASSEMBLY-EV ABC 147,000 79,000 15,000

24 SOCIAL MEDIA MURDERS:  ALICE RUGGLES Nine 146,000 64,000 14,000

25 WEEKEND SUNRISE - SUN - EARLY Seven 143,000 74,000 14,000

26 M- JURASSIC WORLD: FALLEN KINGDOM-PM (R) Seven 140,000 40,000 3,000

27 NATIONAL BASKETBALL LEAGUE 10 140,000 19,000 1,000

28 THE DOG HOUSE AUSTRALIA: PACKAGE DEAL 10 140,000 50,000 4,000

29 10 NEWS+ 10 135,000 44,000 6,000

30 WIDE WORLD OF SPORTS Nine 131,000 63,000 15,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for 26th Oct 2025 to 1st Nov 2025

National Total TV Reach

5,236,000

Broadcast TV Reach

3,680,000

BVOD Reach

2,761,000



People 16-39 Total TV Consolidated 7 Top 30 Programs 

Sunday 26th Oct 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -GRAND FINAL Nine 864,000 579,000 190,000

2 9NEWS SUNDAY Nine 459,000 214,000 55,000

3 60 MINUTES Nine 417,000 166,000 35,000

4 THE VOICE - SUN Seven 225,000 112,000 49,000

5 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -DELAY Nine 201,000 98,000 46,000

6 SEVEN NEWS - SUN Seven 190,000 109,000 27,000

7 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII Nine 182,000 72,000 39,000

8 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - RACE Seven 167,000 57,000 17,000

9 MADELEINE MCCANN: SEARCHING FOR THE PRIME SUSPECT Seven 106,000 47,000 13,000

10 9NEWS LATE Nine 105,000 55,000 12,000

11 WEEKEND TODAY - SUNDAY Nine 96,000 43,000 9,000

12 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - Seven 94,000 32,000 11,000

13 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -PRE Nine 93,000 63,000 32,000

14 PACIFIC CHAMPIONSHIPS -JILLAROOS V FETU SAMOA Nine 87,000 31,000 16,000

15 WEEKEND SUNRISE - SUN Seven 83,000 36,000 9,000

16 INSIDERS-AM ABC 83,000 50,000 11,000

17 ABC NEWS SUNDAY-EV ABC 78,000 58,000 8,000

18 24 HOURS IN POLICE CUSTODY Seven 77,000 30,000 5,000

19 SOCIAL MEDIA MURDERS:  ALICE RUGGLES Nine 69,000 26,000 7,000

20 THE ASSEMBLY-EV ABC 66,000 31,000 7,000

21 NATIONAL BASKETBALL LEAGUE 10 60,000 8,000 0

22 WIDE WORLD OF SPORTS Nine 59,000 30,000 7,000

23 THE DOG HOUSE AUSTRALIA: PACKAGE DEAL 10 56,000 17,000 2,000

24 BORDER SECURITY - AUSTRALIA'S FRONT LINE Seven 55,000 23,000 5,000

25 THE BIG BANG THEORY RPT 10 55,000 8,000 1,000

26 WEEKEND BREAKFAST-AM ABC 52,000 18,000 3,000

27 10 NEWS SUN 10 50,000 20,000 4,000

28 POSTCARDS Nine 49,000 28,000 4,000

29 WEEKEND TODAY - EARLY SUNDAY Nine 47,000 29,000 6,000

30 9NEWS: FIRST AT FIVE Nine 47,000 25,000 3,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 26th Oct 2025 to 1st Nov 2025

National Total TV Reach

13,259,000

Broadcast TV Reach

10,948,000

BVOD Reach

7,131,000



Grocery Shoppers (18+) Total TV Consolidated 7 Top 30 Programs 

Sunday 26th Oct 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 THE BLOCK -GRAND FINAL Nine 3,133,000 2,058,000 458,000

2 9NEWS SUNDAY Nine 2,113,000 1,157,000 157,000

3 60 MINUTES Nine 1,723,000 731,000 105,000

4 SEVEN NEWS - SUN Seven 1,640,000 1,029,000 97,000

5 THE VOICE - SUN Seven 1,410,000 740,000 177,000

6 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - RACE Seven 1,070,000 383,000 50,000

7 ABC NEWS SUNDAY-EV ABC 955,000 693,000 43,000

8 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII -DELAY Nine 801,000 355,000 92,000

9 THE ASSEMBLY-EV ABC 769,000 444,000 36,000

10 WEEKEND SUNRISE - SUN Seven 716,000 297,000 31,000

11 MADELEINE MCCANN: SEARCHING FOR THE PRIME SUSPECT Seven 694,000 278,000 42,000

12 SUPERCARS CHAMPSIONSHIP: GOLD COAST 500 D2 - Seven 677,000 248,000 34,000

13 PACIFIC CHAMPIONSHIPS -TOA SAMOA V TONGA XIII Nine 661,000 247,000 70,000

14 INSIDERS-AM ABC 649,000 447,000 56,000

15 GRAND DESIGNS AUSTRALIA-ENCORE ABC 594,000 211,000 8,000

16 WEEKEND TODAY - SUNDAY Nine 584,000 219,000 30,000

17 10 NEWS SUN 10 548,000 276,000 16,000

18 LANDLINE-PM ABC 507,000 319,000 30,000

19 9NEWS LATE Nine 484,000 260,000 36,000

20 MYSTERY ROAD: ORIGIN-EV ABC 468,000 312,000 40,000

21 WEEKEND BREAKFAST-AM ABC 458,000 201,000 14,000

22 KING & CONQUEROR SBS 449,000 241,000 82,000

23 24 HOURS IN POLICE CUSTODY Seven 435,000 163,000 16,000

24 WEEKEND SUNRISE - SUN - EARLY Seven 417,000 208,000 22,000

25 PACIFIC CHAMPIONSHIPS -JILLAROOS V FETU SAMOA Nine 406,000 156,000 33,000

26 THE DOG HOUSE AUSTRALIA: PACKAGE DEAL 10 385,000 171,000 7,000

27 SEVEN WONDERS OF THE ANCIENT WORLD SBS 382,000 155,000 6,000

28 BORDER SECURITY - AUSTRALIA'S FRONT LINE Seven 375,000 199,000 15,000

29 THE MORNING SHOW - WEEKEND Seven 372,000 151,000 18,000

30 M*A*S*H - GOODBYE, FAREWELL AND AMEN Nine 363,000 100,000 4,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 23, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

