
Tuesday 3rd Jun 2025

Total TV Consolidated 7 Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for 3rd Jun 2025 to 9th Jun 2025

National Total TV Reach

19,446,000

Broadcast TV Reach

16,613,000

BVOD Reach

8,336,000



Total People Total TV Consolidated 7 Top 30 Programs 

Tuesday 3rd Jun 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN NEWS Seven 2,333,000 1,487,000 106,000

2 9NEWS Nine 2,233,000 1,428,000 135,000

3 LEGO MASTERS GRAND MASTERS OF THE GALAXY -TUE Nine 1,878,000 893,000 156,000

4 A CURRENT AFFAIR Nine 1,845,000 1,145,000 105,000

5 FARMER WANTS A WIFE - TUE Seven 1,642,000 999,000 220,000

6 TIPPING POINT AUSTRALIA Nine 1,588,000 866,000 85,000

7 HOME AND AWAY Seven 1,438,000 1,022,000 212,000

8 THE CHASE AUSTRALIA Seven 1,418,000 708,000 56,000

9 7.30-EV ABC 1,317,000 810,000 43,000

10 MASTERCHEF AUSTRALIA TUES 10 1,254,000 739,000 126,000

11 ABC NEWS-EV ABC 1,222,000 923,000 39,000

12 DOC Seven 1,051,000 606,000 125,000

13 THE CHEAP SEATS 10 1,028,000 584,000 42,000

14 SUNRISE Seven 1,023,000 436,000 44,000

15 AUSTRALIAN CRIME STORIES: THE INVESTIGATORS -RPT Nine 988,000 381,000 34,000

16 WALKING WITH DINOSAURS-EV ABC 929,000 538,000 66,000

17 THE PROJECT 10 872,000 334,000 24,000

18 9NEWS AFTERNOON Nine 789,000 412,000 35,000

19 TODAY Nine 781,000 326,000 43,000

20 10 NEWS FIRST 10 771,000 368,000 21,000

21 NEWS BREAKFAST-AM ABC 665,000 243,000 18,000

22 THE MORNING SHOW Seven 654,000 278,000 28,000

23 SEVEN NEWS AT 4 Seven 649,000 316,000 24,000

24 CLAIRE HOOPER'S HOUSE OF GAMES-EV ABC 641,000 330,000 14,000

25 INSIGHT SBS 621,000 277,000 32,000

26 WHO DO YOU THINK YOU ARE? SBS 608,000 331,000 36,000

27 TIPPING POINT UK -RPT Nine 604,000 334,000 23,000

28 DINOSAUR APOCALYPSE WITH SIR DAVID ATTENBOROUGH RPT ABC 565,000 303,000 7,000

29 ANTIQUES ROADSHOW-PM ABC 554,000 253,000 7,000

30 2025 ROLAND-GARROS D10 -LATE Nine 532,000 117,000 11,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 3rd Jun 2025 to 9th Jun 2025

National Total TV Reach

8,140,000

Broadcast TV Reach

6,396,000

BVOD Reach

4,354,000



People 25-54 Total TV Consolidated 7 Top 30 Programs 

Tuesday 3rd Jun 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 LEGO MASTERS GRAND MASTERS OF THE GALAXY -TUE Nine 739,000 410,000 100,000

2 9NEWS Nine 686,000 412,000 71,000

3 SEVEN NEWS Seven 644,000 385,000 55,000

4 A CURRENT AFFAIR Nine 587,000 319,000 56,000

5 FARMER WANTS A WIFE - TUE Seven 554,000 323,000 118,000

6 HOME AND AWAY Seven 500,000 367,000 119,000

7 MASTERCHEF AUSTRALIA TUES 10 485,000 297,000 70,000

8 THE CHEAP SEATS 10 438,000 266,000 24,000

9 TIPPING POINT AUSTRALIA Nine 420,000 210,000 42,000

10 AUSTRALIAN CRIME STORIES: THE INVESTIGATORS -RPT Nine 375,000 137,000 20,000

11 THE CHASE AUSTRALIA Seven 345,000 159,000 28,000

12 THE PROJECT 10 342,000 138,000 13,000

13 SUNRISE Seven 315,000 135,000 24,000

14 DOC Seven 304,000 173,000 53,000

15 TODAY Nine 284,000 127,000 25,000

16 7.30-EV ABC 274,000 157,000 17,000

17 10 NEWS FIRST 10 257,000 120,000 11,000

18 THE INSPIRED UNEMPLOYED: THE LIST 10 235,000 105,000 10,000

19 ABC NEWS-EV ABC 230,000 168,000 14,000

20 DEAL OR NO DEAL 10 215,000 115,000 14,000

21 NEWS BREAKFAST-AM ABC 204,000 78,000 8,000

22 WALKING WITH DINOSAURS-EV ABC 181,000 99,000 30,000

23 THE BIG BANG THEORY RPT 10 174,000 35,000 1,000

24 9NEWS AFTERNOON Nine 172,000 93,000 17,000

25 SUNRISE -EARLY Seven 172,000 92,000 15,000

26 THE AGENDA SETTERS Seven 160,000 66,000 12,000

27 THE MORNING SHOW Seven 156,000 80,000 15,000

28 TODAY EXTRA Nine 153,000 63,000 15,000

29 2025 ROLAND-GARROS D10 -LATE Nine 150,000 39,000 6,000

30 TODAY -EARLY Nine 148,000 73,000 16,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for 3rd Jun 2025 to 9th Jun 2025

National Total TV Reach

5,162,000

Broadcast TV Reach

3,814,000

BVOD Reach

2,465,000



People 16-39 Total TV Consolidated 7 Top 30 Programs 

Tuesday 3rd Jun 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 LEGO MASTERS GRAND MASTERS OF THE GALAXY -TUE Nine 325,000 179,000 48,000

2 9NEWS Nine 285,000 168,000 35,000

3 SEVEN NEWS Seven 252,000 132,000 28,000

4 A CURRENT AFFAIR Nine 236,000 129,000 28,000

5 HOME AND AWAY Seven 231,000 172,000 71,000

6 FARMER WANTS A WIFE - TUE Seven 223,000 129,000 61,000

7 MASTERCHEF AUSTRALIA TUES 10 210,000 132,000 39,000

8 THE CHEAP SEATS 10 180,000 109,000 12,000

9 TIPPING POINT AUSTRALIA Nine 170,000 78,000 21,000

10 AUSTRALIAN CRIME STORIES: THE INVESTIGATORS -RPT Nine 146,000 39,000 10,000

11 THE PROJECT 10 132,000 57,000 6,000

12 THE CHASE AUSTRALIA Seven 125,000 60,000 14,000

13 7.30-EV ABC 121,000 68,000 7,000

14 DOC Seven 116,000 62,000 22,000

15 SUNRISE Seven 109,000 45,000 12,000

16 ABC NEWS-EV ABC 94,000 72,000 6,000

17 10 NEWS FIRST 10 93,000 37,000 5,000

18 DEAL OR NO DEAL 10 87,000 46,000 7,000

19 THE INSPIRED UNEMPLOYED: THE LIST 10 87,000 43,000 6,000

20 NEWS BREAKFAST-AM ABC 87,000 32,000 4,000

21 TODAY Nine 85,000 41,000 12,000

22 WALKING WITH DINOSAURS-EV ABC 84,000 47,000 15,000

23 2025 ROLAND-GARROS D10 -LATE Nine 77,000 21,000 3,000

24 9NEWS AFTERNOON Nine 67,000 35,000 9,000

25 SEVEN NEWS AT 4 Seven 66,000 29,000 6,000

26 THE MORNING SHOW Seven 63,000 29,000 8,000

27 TODAY EXTRA Nine 54,000 24,000 8,000

28 THE BIG BANG THEORY RPT 10 53,000 9,000 1,000

29 LEGO MASTERS GRAND MASTERS OF THE GALAXY -MON -ENCORE Nine 51,000 33,000 4,000

30 SUNRISE -EARLY Seven 48,000 26,000 7,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 3rd Jun 2025 to 9th Jun 2025

National Total TV Reach

13,032,000

Broadcast TV Reach

11,041,000

BVOD Reach

6,459,000



Grocery Shoppers (18+) Total TV Consolidated 7 Top 30 Programs 

Tuesday 3rd Jun 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN NEWS Seven 1,835,000 1,191,000 84,000

2 9NEWS Nine 1,738,000 1,113,000 109,000

3 A CURRENT AFFAIR Nine 1,416,000 903,000 84,000

4 LEGO MASTERS GRAND MASTERS OF THE GALAXY -TUE Nine 1,391,000 638,000 125,000

5 FARMER WANTS A WIFE - TUE Seven 1,322,000 814,000 177,000

6 TIPPING POINT AUSTRALIA Nine 1,258,000 693,000 69,000

7 THE CHASE AUSTRALIA Seven 1,139,000 571,000 45,000

8 HOME AND AWAY Seven 1,124,000 809,000 170,000

9 7.30-EV ABC 1,079,000 675,000 38,000

10 ABC NEWS-EV ABC 1,006,000 763,000 34,000

11 MASTERCHEF AUSTRALIA TUES 10 995,000 601,000 104,000

12 DOC Seven 860,000 501,000 103,000

13 THE CHEAP SEATS 10 803,000 457,000 34,000

14 SUNRISE Seven 797,000 341,000 36,000

15 AUSTRALIAN CRIME STORIES: THE INVESTIGATORS -RPT Nine 767,000 303,000 28,000

16 WALKING WITH DINOSAURS-EV ABC 754,000 435,000 57,000

17 THE PROJECT 10 675,000 258,000 19,000

18 9NEWS AFTERNOON Nine 630,000 336,000 28,000

19 10 NEWS FIRST 10 625,000 296,000 17,000

20 TODAY Nine 619,000 265,000 35,000

21 NEWS BREAKFAST-AM ABC 548,000 205,000 16,000

22 CLAIRE HOOPER'S HOUSE OF GAMES-EV ABC 534,000 280,000 12,000

23 INSIGHT SBS 524,000 238,000 28,000

24 SEVEN NEWS AT 4 Seven 514,000 250,000 20,000

25 THE MORNING SHOW Seven 513,000 216,000 23,000

26 WHO DO YOU THINK YOU ARE? SBS 512,000 283,000 31,000

27 TIPPING POINT UK -RPT Nine 492,000 276,000 19,000

28 DINOSAUR APOCALYPSE WITH SIR DAVID ATTENBOROUGH RPT ABC 471,000 255,000 6,000

29 ANTIQUES ROADSHOW-PM ABC 459,000 212,000 6,000

30 2025 ROLAND-GARROS D10 -LATE Nine 424,000 97,000 9,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 6, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

