TOTAL TELEVISION
MEASUREMENT

Saturday 31st May 2025

Total TV Consolidated 7 Top 30
Programs

Ranked on reach

Reach totals and program rankings

Total People
People 25-54
People 16-39
Grocery Shoppers (18+)




‘When Watched’ Cumulative Reach

Total People

Total People: Cumulative Reach for 31st May 2025 to 6th Jun 2025

QO

National Total TV Reach

19,347,000

o
A

Broadcast TV Reach

16,518,000

g

BVOD Reach

8,247,000




Total TV Consolidated 7 Top 30 Programs
TOtaI People Saturday 31st May 2025 ﬂ

Rank Description Network Total TV National Total TV Nati_onal BVOD Natiqnal
Reach © Average Audience Average Audience
o SEVEN NEWS - SAT Seven 1,657,000 986,000 55,000
e 9NEWS SATURDAY Nine 1,558,000 966,000 71,000
e SPECTRE Nine 1,116,000 296,000 16,000
e ABC NEWS-SA ABC 1,089,000 726,000 26,000
e A CURRENT AFFAIR -SAT Nine 1,048,000 659,000 49,000
e GETAWAY Nine 901,000 498,000 37,000
a THE AMERICAS Seven 874,000 418,000 30,000
@ CALL THE MIDWIFE-EV ABC 838,000 506,000 21,000
Q FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL 10 815,000 335,000 29,000
@ HOLIDAY HOME MAKEOVER WITH RACHEL & RYAN Nine 754,000 299,000 34,000
0 10 NEWS FIRST SAT 10 714,000 275,000 11,000
@ WEEKEND SUNRISE - SAT Seven 695,000 411,000 39,000
@ M- JURASSIC PARK III Seven 688,000 200,000 11,000
@ SEVEN'S AFL: SATURDAY NIGHT FOOTBALL Seven 675,000 208,000 9,000
@ WEEKEND BREAKFAST-AM ABC 662,000 248,000 13,000
@ WEEKEND SUNRISE - SAT - LATE Seven 638,000 350,000 35,000
@ FATHER BROWN-EV ABC 616,000 272,000 9,000
@ MIDSOMER MURDERS RPT ABC 607,000 286,000 6,000
@ BORDER SECURITY - AUSTRALIA'S FRONT LINE Seven 595,000 314,000 14,000
@ SEVEN'S HORSE RACING 2025 Seven 575,000 95,000 10,000
@ SEVEN'S AFL: SATURDAY AFTERNOON FOOTBALL Seven 574,000 149,000 9,000
@ THE MORNING SHOW - WEEKEND Seven 572,000 206,000 21,000
@ SEVEN NEWS AT 5 Seven 568,000 321,000 17,000
@ WEEKEND SUNRISE - SAT - EARLY Seven 567,000 282,000 26,000
@ WEEKEND TODAY - SATURDAY Nine 527,000 264,000 36,000
@ FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL PRE GAME 10 523,000 165,000 14,000
@ 2025 ROLAND-GARROS D2 -LATE Nine 518,000 84,000 8,000
@ M- SAFE HOUSE Seven 511,000 113,000 12,000
@ 9NEWS: FIRST AT FIVE Nine 492,000 288,000 23,000
@ WEEKEND TODAY - SATURDAY - LATE Nine 484,000 254,000 33,000




People 25-54

‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 31st May 2025 to 6th Jun 2025

QO

National Total TV Reach

8,079,000

o
A

Broadcast TV Reach

6,331,000

g

BVOD Reach

4,305,000




People 25-54
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Description

SEVEN NEWS - SAT

INEWS SATURDAY

SPECTRE

FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL

A CURRENT AFFAIR -SAT

THE AMERICAS

GETAWAY

FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL PRE GAME
HOLIDAY HOME MAKEOVER WITH RACHEL & RYAN
M- JURASSIC PARK Il

SEVEN'S AFL: SATURDAY NIGHT FOOTBALL
FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL POST GAME
WEEKEND BREAKFAST-AM

WEEKEND SUNRISE - SAT

WEEKEND TODAY - SATURDAY

10 NEWS FIRST SAT

WEEKEND SUNRISE - SAT - LATE

SEVEN'S AFL: SATURDAY AFTERNOON FOOTBALL
THE MORNING SHOW - WEEKEND

SEVEN'S HORSE RACING 2025

ABC NEWS-SA

THE BIG BANG THEORY RPT

WEEKEND TODAY - SATURDAY - LATE

M- SAFE HOUSE

BORDER SECURITY - AUSTRALIA'S FRONT LINE
WEEKEND SUNRISE - SAT - EARLY

TODAY EXTRA - SATURDAY

INEWS: FIRST AT FIVE

SEVEN NEWS AT 5

2025 ROLAND-GARROS D2 -LATE

Network

Seven
Nine
Nine

10
Nine

Seven

Nine
10
Nine
Seven
Seven
10
ABC

Seven
Nine

10

Seven

Seven

Seven

Seven
ABC

10
Nine

Seven

Seven

Seven
Nine
Nine

Seven

Nine

Total TV National
Reach ©
445,000
423,000
342,000
317,000
270,000
236,000
228,000
207,000
207,000
207,000
207,000
207,000
207,000
205,000
195,000
192,000
189,000
177,000
177,000
161,000
160,000
160,000
158,000
157,000
156,000
155,000
152,000
145,000
144,000
142,000

Total TV Consolidated 7 Top 30 Programs
Saturday 31st May 2025

Total TV National
Average Audience
243,000
238,000
81,000
155,000
153,000
105,000
121,000
78,000
86,000
75,000
71,000
46,000
73,000
113,000
92,000
75,000
108,000
47,000
72,000
29,000
90,000
39,000
87,000
41,000
75,000
77,000
55,000
85,000
86,000
21,000

BVOD National
Average Audience

26,000
34,000
8,000
18,000
24,000
14,000
18,000
8,000
18,000
6,000
5,000
6,000
6,000
21,000
20,000
5,000
19,000
5,000
12,000
5,000
8,000
1,000
19,000
6,000
7,000
14,000
11,000
12,000
8,000
4,000



‘When Watched’ Cumulative Reach

People 16-39

People 16-39: Cumulative Reach for 31st May 2025 to 6th Jun 2025

QO

National Total TV Reach

9,124,000

o
A

Broadcast TV Reach

3,784,000

g

BVOD Reach

2,428,000




People 16-39

Total TV Consolidated 7 Top 30 Programs
Saturday 31st May 2025
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Description

INEWS SATURDAY

FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL
SEVEN NEWS - SAT

SPECTRE

A CURRENT AFFAIR -SAT

FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL POST GAME
FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL PRE GAME
HOLIDAY HOME MAKEOVER WITH RACHEL & RYAN
THE AMERICAS

SEVEN'S AFL: SATURDAY AFTERNOON FOOTBALL
GETAWAY

RAGE CHARTS-AM

M- JURASSIC PARK Il

SEVEN'S AFL: SATURDAY NIGHT FOOTBALL
SEVEN'S HORSE RACING 2025

WEEKEND BREAKFAST-AM

ABC NEWS-SA

WEEKEND TODAY - SATURDAY
WEEKEND TODAY - SATURDAY - LATE

2025 ROLAND-GARROS D2 -LATE

SEVEN NEWS AT 5

10 NEWS FIRST SAT

TODAY EXTRA - SATURDAY

WEEKEND SUNRISE - SAT - LATE

BORDER SECURITY - AUSTRALIA'S FRONT LINE
THE FLOOR -MON -ENCORE

THE MORNING SHOW - WEEKEND
INEWS: FIRST AT FIVE

WEEKEND SUNRISE - SAT
WEEKEND TODAY - EARLY SATURDAY

Network

Nine
10
Seven
Nine
Nine
10
10
Nine
Seven
Seven
Nine
ABC
Seven
Seven
Seven
ABC
ABC
Nine
Nine
Nine
Seven
10
Nine
Seven
Seven
Nine
Seven
Nine
Seven

Nine

Total TV National
Reach ©
172,000
163,000
148,000
126,000
113,000
98,000
97,000
85,000
85,000
79,000
79,000
78,000
78,000
76,000
74,000
74,000
72,000
70,000
70,000
68,000
59,000
58,000
56,000
55,000
53,000
50,000
48,000
48,000
46,000
44,000

Total TV National
Average Audience
97,000
86,000
78,000
33,000
58,000
19,000
35,000
37,000
44,000
18,000
40,000
10,000
29,000
26,000
14,000
27,000
41,000
34,000
34,000
10,000
31,000
21,000
23,000
28,000
26,000
17,000
21,000
29,000
26,000
20,000

BVOD National
Average Audience

16,000
11,000
12,000
4,000
12,000
3,000
5,000
9,000
7,000
3,000
9,000
0
3,000
3,000
3,000
3,000
4,000
10,000
9,000
2,000
4,000
2,000
6,000
9,000
4,000
3,000
6,000
6,000
10,000
6,000



Grocery Shoppers (18+)

‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 31st May 2025 to 6th Jun 2025

QO

National Total TV Reach

12,976,000

o
A

Broadcast TV Reach

10,989,000

g

BVOD Reach

6,393,000




G roce ry S h o p pe rs ( 1 8+) Total TV Consolida;zctiu:;(;p;i(;:;n(;g:,r;:)nzss ﬂ

Rank Description Network Total TV National Total TV Nati_onal BVOD Natiqnal
Reach © Average Audience Average Audience
o SEVEN NEWS - SAT Seven 1,290,000 786,000 44,000
e 9NEWS SATURDAY Nine 1,250,000 787,000 57,000
e ABC NEWS-SA ABC 895,000 599,000 22,000
e SPECTRE Nine 894,000 244,000 13,000
e A CURRENT AFFAIR -SAT Nine 841,000 540,000 39,000
e GETAWAY Nine 746,000 415,000 30,000
a CALL THE MIDWIFE-EV ABC 702,000 434,000 19,000
@ THE AMERICAS Seven 681,000 328,000 24,000
Q HOLIDAY HOME MAKEOVER WITH RACHEL & RYAN Nine 609,000 247,000 27,000
@ FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL 10 587,000 238,000 22,000
0 WEEKEND SUNRISE - SAT Seven 563,000 336,000 32,000
@ 10 NEWS FIRST SAT 10 558,000 218,000 9,000
@ WEEKEND BREAKFAST-AM ABC 546,000 213,000 12,000
@ M- JURASSIC PARK IlI Seven 531,000 153,000 9,000
@ SEVEN'S AFL: SATURDAY NIGHT FOOTBALL Seven 528,000 158,000 7,000
@ MIDSOMER MURDERS RPT ABC 517,000 244,000 5,000
@ FATHER BROWN-EV ABC 515,000 232,000 8,000
@ WEEKEND SUNRISE - SAT - LATE Seven 509,000 285,000 29,000
@ BORDER SECURITY - AUSTRALIA'S FRONT LINE Seven 473,000 254,000 11,000
@ WEEKEND SUNRISE - SAT - EARLY Seven 459,000 227,000 21,000
@ THE MORNING SHOW - WEEKEND Seven 454,000 168,000 17,000
@ SEVEN'S HORSE RACING 2025 Seven 452,000 75,000 8,000
@ SEVEN NEWS AT 5 Seven 449,000 260,000 13,000
@ SEVEN'S AFL: SATURDAY AFTERNOON FOOTBALL Seven 441,000 118,000 7,000
@ WEEKEND TODAY - SATURDAY Nine 425,000 217,000 29,000
@ 2025 ROLAND-GARROS D2 -LATE Nine 413,000 69,000 6,000
@ 9NEWS: FIRST AT FIVE Nine 408,000 243,000 19,000
@ M- SAFE HOUSE Seven 395,000 88,000 9,000
@ FOOTBALL: ISUZU UTE A-LEAGUE GRAND FINAL PRE GAME 10 381,000 119,000 11,000
@ WEEKEND TODAY - SATURDAY - LATE Nine 381,000 210,000 27,000




Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.
Cumulative reach totals:

Reporting ‘When Watched** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

¢ Reporting the Top 30 ‘What Watched™* Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.

¢ Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.

o Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market
being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area
will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an
adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes
‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,
attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster
content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple
weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked

Questions on our website virtualoz.com.au



https://virtualoz.com.au/
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