
Tuesday 27th May 2025

Total TV Consolidated 7 Top 30
Programs
Ranked on reach

Reach totals and program rankings

Total People

People 25-54

People 16-39

Grocery Shoppers (18+)



Total People ‘When Watched’ Cumulative Reach

Total People: Cumulative Reach for 27th May 2025 to 2nd Jun 2025

National Total TV Reach

20,057,000

Broadcast TV Reach

17,026,000

BVOD Reach

9,081,000



Total People Total TV Consolidated 7 Top 30 Programs 

Tuesday 27th May 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN NEWS Seven 2,255,000 1,418,000 107,000

2 9NEWS Nine 2,157,000 1,411,000 135,000

3 TIPPING POINT AUSTRALIA -TRAVEL GUIDES SPECIAL Nine 1,818,000 977,000 102,000

4 A CURRENT AFFAIR Nine 1,792,000 1,112,000 104,000

5 FARMER WANTS A WIFE - TUE Seven 1,729,000 1,034,000 231,000

6 TIPPING POINT AUSTRALIA Nine 1,590,000 864,000 83,000

7 THE CHASE AUSTRALIA Seven 1,483,000 709,000 56,000

8 HOME AND AWAY Seven 1,480,000 1,065,000 217,000

9 MASTERCHEF AUSTRALIA TUES 10 1,253,000 729,000 124,000

10 7.30-EV ABC 1,235,000 729,000 39,000

11 ABC NEWS-EV ABC 1,175,000 902,000 39,000

12 DOC Seven 1,009,000 595,000 125,000

13 SUNRISE Seven 1,006,000 428,000 44,000

14 THE CHEAP SEATS 10 964,000 530,000 39,000

15 THE PROJECT 10 960,000 357,000 23,000

16 THE KIMBERLEY-EV ABC 927,000 551,000 54,000

17 10 NEWS FIRST 10 828,000 427,000 20,000

18 THE HANDMAID'S TALE SBS 811,000 564,000 399,000

19 9NEWS AFTERNOON Nine 782,000 405,000 35,000

20 TODAY Nine 776,000 321,000 44,000

21 SEVEN NEWS AT 4 Seven 672,000 331,000 25,000

22 NEWS BREAKFAST-AM ABC 668,000 227,000 17,000

23 THE MORNING SHOW Seven 661,000 271,000 27,000

24 DAVID ATTENBOROUGH'S GALAPAGOS RPT ABC 631,000 364,000 8,000

25 WHO DO YOU THINK YOU ARE? SBS 624,000 335,000 37,000

26 CLAIRE HOOPER'S HOUSE OF GAMES-EV ABC 608,000 308,000 14,000

27 TIPPING POINT UK -RPT Nine 605,000 350,000 21,000

28 DEAL OR NO DEAL 10 563,000 313,000 26,000

29 2025 ROLAND-GARROS D2 -LATE Nine 553,000 116,000 10,000

30 INSIGHT SBS 529,000 233,000 26,000



People 25-54 ‘When Watched’ Cumulative Reach

People 25-54: Cumulative Reach for 27th May 2025 to 2nd Jun 2025

National Total TV Reach

8,465,000

Broadcast TV Reach

6,597,000

BVOD Reach

4,824,000



People 25-54 Total TV Consolidated 7 Top 30 Programs 

Tuesday 27th May 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 9NEWS Nine 665,000 419,000 70,000

2 TIPPING POINT AUSTRALIA -TRAVEL GUIDES SPECIAL Nine 637,000 330,000 52,000

3 SEVEN NEWS Seven 595,000 340,000 55,000

4 FARMER WANTS A WIFE - TUE Seven 564,000 341,000 123,000

5 A CURRENT AFFAIR Nine 538,000 320,000 54,000

6 HOME AND AWAY Seven 519,000 376,000 122,000

7 MASTERCHEF AUSTRALIA TUES 10 504,000 299,000 69,000

8 THE CHEAP SEATS 10 427,000 251,000 23,000

9 TIPPING POINT AUSTRALIA Nine 425,000 214,000 40,000

10 THE HANDMAID'S TALE SBS 381,000 318,000 250,000

11 THE PROJECT 10 377,000 148,000 13,000

12 THE CHASE AUSTRALIA Seven 352,000 153,000 28,000

13 SUNRISE Seven 313,000 129,000 25,000

14 TODAY Nine 299,000 127,000 25,000

15 DOC Seven 295,000 173,000 52,000

16 7.30-EV ABC 263,000 136,000 15,000

17 10 NEWS FIRST 10 241,000 127,000 10,000

18 ABC NEWS-EV ABC 230,000 174,000 14,000

19 DEAL OR NO DEAL 10 216,000 113,000 13,000

20 THE INSPIRED UNEMPLOYED: THE LIST 10 212,000 92,000 10,000

21 NEWS BREAKFAST-AM ABC 207,000 76,000 8,000

22 SUNRISE -EARLY Seven 190,000 90,000 16,000

23 FOOTY CLASSIFIED -TUE Nine 185,000 74,000 9,000

24 THE MORNING SHOW Seven 183,000 84,000 15,000

25 TODAY -EARLY Nine 178,000 86,000 16,000

26 THE KIMBERLEY-EV ABC 176,000 105,000 20,000

27 9NEWS AFTERNOON Nine 173,000 99,000 17,000

28 THE BIG BANG THEORY RPT 10 173,000 31,000 1,000

29 FREDDY AND THE EIGHTH Nine 164,000 56,000 12,000

30 2025 ROLAND-GARROS D2 -LATE Nine 160,000 36,000 5,000



People 16-39 ‘When Watched’ Cumulative Reach

People 16-39: Cumulative Reach for 27th May 2025 to 2nd Jun 2025

National Total TV Reach

5,561,000

Broadcast TV Reach

4,091,000

BVOD Reach

2,821,000



People 16-39 Total TV Consolidated 7 Top 30 Programs 

Tuesday 27th May 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 9NEWS Nine 272,000 176,000 34,000

2 TIPPING POINT AUSTRALIA -TRAVEL GUIDES SPECIAL Nine 254,000 141,000 25,000

3 HOME AND AWAY Seven 241,000 166,000 74,000

4 FARMER WANTS A WIFE - TUE Seven 234,000 142,000 64,000

5 MASTERCHEF AUSTRALIA TUES 10 223,000 140,000 38,000

6 A CURRENT AFFAIR Nine 219,000 140,000 27,000

7 SEVEN NEWS Seven 210,000 113,000 28,000

8 THE PROJECT 10 183,000 71,000 6,000

9 THE CHEAP SEATS 10 182,000 115,000 11,000

10 TIPPING POINT AUSTRALIA Nine 174,000 77,000 20,000

11 THE HANDMAID'S TALE SBS 155,000 132,000 109,000

12 THE CHASE AUSTRALIA Seven 139,000 54,000 14,000

13 DOC Seven 116,000 66,000 22,000

14 7.30-EV ABC 114,000 49,000 7,000

15 SUNRISE Seven 107,000 43,000 12,000

16 DEAL OR NO DEAL 10 100,000 57,000 7,000

17 ABC NEWS-EV ABC 98,000 70,000 6,000

18 10 NEWS FIRST 10 93,000 57,000 5,000

19 THE INSPIRED UNEMPLOYED: THE LIST 10 89,000 38,000 6,000

20 NEWS BREAKFAST-AM ABC 88,000 32,000 4,000

21 TODAY Nine 85,000 40,000 12,000

22 2025 ROLAND-GARROS D2 -LATE Nine 72,000 16,000 3,000

23 FOOTY CLASSIFIED -TUE Nine 69,000 33,000 4,000

24 THE MORNING SHOW Seven 69,000 27,000 8,000

25 THE KIMBERLEY-EV ABC 67,000 43,000 9,000

26 9NEWS AFTERNOON Nine 67,000 31,000 9,000

27 FREDDY AND THE EIGHTH Nine 65,000 21,000 6,000

28 SUNRISE -EARLY Seven 62,000 29,000 7,000

29 THE FLOOR -FINALE -ENCORE Nine 61,000 35,000 4,000

30 ABC NEWS MORNINGS-AM ABC 60,000 9,000 2,000



Grocery Shoppers (18+) ‘When Watched’ Cumulative Reach

Grocery Shoppers (18+): Cumulative Reach for 27th May 2025 to 2nd Jun 2025

National Total TV Reach

13,359,000

Broadcast TV Reach

11,233,000

BVOD Reach

7,022,000



Grocery Shoppers (18+) Total TV Consolidated 7 Top 30 Programs 

Tuesday 27th May 2025

Rank Description Network
Total TV National

Reach

Total TV National

Average Audience

BVOD National

Average Audience

1 SEVEN NEWS Seven 1,780,000 1,139,000 86,000

2 9NEWS Nine 1,706,000 1,131,000 109,000

3 TIPPING POINT AUSTRALIA -TRAVEL GUIDES SPECIAL Nine 1,429,000 773,000 83,000

4 A CURRENT AFFAIR Nine 1,427,000 891,000 85,000

5 FARMER WANTS A WIFE - TUE Seven 1,363,000 838,000 187,000

6 TIPPING POINT AUSTRALIA Nine 1,280,000 707,000 67,000

7 THE CHASE AUSTRALIA Seven 1,174,000 567,000 45,000

8 HOME AND AWAY Seven 1,171,000 840,000 174,000

9 7.30-EV ABC 1,024,000 605,000 34,000

10 MASTERCHEF AUSTRALIA TUES 10 992,000 588,000 102,000

11 ABC NEWS-EV ABC 971,000 749,000 34,000

12 DOC Seven 831,000 498,000 103,000

13 SUNRISE Seven 807,000 346,000 36,000

14 THE KIMBERLEY-EV ABC 764,000 458,000 47,000

15 THE CHEAP SEATS 10 759,000 421,000 32,000

16 THE PROJECT 10 744,000 279,000 19,000

17 THE HANDMAID'S TALE SBS 692,000 483,000 345,000

18 10 NEWS FIRST 10 647,000 339,000 17,000

19 9NEWS AFTERNOON Nine 646,000 338,000 28,000

20 TODAY Nine 630,000 269,000 36,000

21 NEWS BREAKFAST-AM ABC 550,000 191,000 15,000

22 SEVEN NEWS AT 4 Seven 544,000 270,000 20,000

23 THE MORNING SHOW Seven 540,000 220,000 22,000

24 WHO DO YOU THINK YOU ARE? SBS 522,000 285,000 31,000

25 DAVID ATTENBOROUGH'S GALAPAGOS RPT ABC 519,000 299,000 7,000

26 CLAIRE HOOPER'S HOUSE OF GAMES-EV ABC 506,000 262,000 12,000

27 TIPPING POINT UK -RPT Nine 499,000 291,000 17,000

28 2025 ROLAND-GARROS D2 -LATE Nine 458,000 98,000 8,000

29 INSIGHT SBS 446,000 198,000 23,000

30 ANTIQUES ROADSHOW-PM ABC 442,000 203,000 6,000



Notes

Source:

VOZ 5.0 National Total TV

Total TV includes National Broadcast TV (including ‘spill’*) and National BVOD.

Cumulative reach totals:

Reporting ‘When Watched’** cumulative reach 1 minute (broadcast TV) and 15 secs (BVOD) for all networks (FTA +
STV), 2am to 2am for the 7 days from, and including, the report date.

Broadcast TV reach includes viewers who may have also watched BVOD. BVOD reach includes viewers who may
have also watched broadcast TV.

Program results:

Reporting the Top 30 ‘What Watched’** Consolidated 7 program results by Primary Description ranked on
National Total TV Reach, for programs 10 minutes in length or longer, based on final program log information
for Free-to-Air (FTA) channels.
Viewing to BVOD on demand content is aggregated to the related broadcast TV event that aired first (‘First
Run’), for all viewing on the day of the ‘First Run’ broadcast, and also for the subsequent seven research
days for Consolidated 7 results. Where BVOD on demand content made available on a research day prior to
the research day of the related ‘First Run’ broadcast TV event, the viewing to the BVOD on demand content
on those days is not aggregated to the broadcast TV ‘First Run’ Consolidation result.
Where the same program is broadcast across more than one channel on the same network (e.g., simulcast
across Primary and Multi channels), the audience estimates are summed.



* FTA Broadcast TV ‘Spill’ relates to viewing to broadcast channels transmitted from a market that is outside of the market

being analysed. There are some metropolitan and regional markets that overlap. The viewing by people in an overlap area

will contribute to the market that the broadcast originates from. The viewing in a non-overlap area to a broadcast from an

adjacent market (‘spill viewing’) is excluded from that market. The National Total TV results in the VOZ reports includes

‘spill’ viewing that was otherwise excluded from local markets.

** ‘What Watched’ relates to measurement and reporting of viewing to broadcast TV content, whether live or in playback,

attributed to the time of original broadcast. ‘When Watched’ refers to measurement and reporting of viewing to broadcaster

content at the time it was viewed. Broadcast TV playback and VOD can be accumulated from content broadcast multiple

weeks prior to the reference week.

Data © OzTAM and Regional TAM 2025. Not to be reproduced, published or communicated (electronically or
in hard copy) in whole or in part, without prior written consent of OzTAM and Regional TAM.

For more information on this report you can read the VOZ Guidelines and Frequently Asked
Questions on our website virtualoz.com.au

https://virtualoz.com.au/


P: +61 2 9929 7210
E: info@oztam.com.au

W: virtualoz.com.au

Level 6, Suite 1,
111 Pacific Highway,
North Sydney NSW

2060 Australia

ABN: 87 089 146 396

mailto:info@oztam.com.au
https://virtualoz.com.au/

