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CO-VIEWING EXPLAINED

What is co-viewing? 
 
Co-viewing occurs when multiple individuals watch television or streaming content together on a single screen. 
OzTAM delivers co-viewing measurement across its data sets and offers co-viewer activation on connected 
TVs for BVOD programmatic trading through VOZ Streaming. 
 

Co-viewing measurement 
 
Broadcast TV (TAM measurement) 
 
OzTAM uses an advanced metering system that captures viewing to all broadcast television channels on all TV 
sets and by all individuals in panel homes. 
 
All household residents and any guests register their presence using a remote control. Data retrieved from the 
meter details who was watching, what they were watching, when they were watching and to what TV set, 
allowing co-viewing to a TV set to be determined. 

 

BVOD (VPM connected TV measurement) 
 
OzTAM measures BVOD content streamed live or on-demand through its Video Player Measurement (VPM) 
service as an integral part of delivering the VOZ Total TV dataset. 
 
VPM measures minute-by-minute census-level device data. This census level data is enhanced via 
demographic modelling to deliver person-based measurement of viewing, including co-viewing on connected 
TVs (CTV).  
 
The VPM demographic model is an overnight process which creates a digital identifier (OzTAM ID which is 
encrypted to become the BVOD ID when externally exposed), and an associated demo profile (i.e., Female 25-
39) based on viewing behaviour drawn from data sources including first-party registration data (where 
available), OzTAM’s metropolitan and Regional TAM’s regional TV audience measurement panels (TAM) and 
enhanced with insights from OzTAM’s Streaming TV Meter (STVM) data.  
 
As part of the VPM demographic model, OzTAM measures co-viewing on CTVs utilising a combination of these 
inputs to replicate co-viewing behaviour across the TAM panels. 
 
Co-viewing is defined as up to three additional viewers simultaneously watching BVOD on a CTV alongside the 
primary viewer. Only one viewer is accounted for on mobiles, tablets or laptops. 
 

Total TV (VOZ measurement) 
 
The measured co-viewing activity to broadcaster content on TV sets from both the TAM panel measurement 
and BVOD CTV measurement is included in the VOZ database and used to derive audience estimates for 
programs and campaign post-evaluation Reach & Frequency (R&F). 
 
There is, however, no linkage between individuals doing the co-viewing activity to content on TV sets, therefore 
it is not possible to create co-viewing demographics for broadcast TV analysis. The co-viewing component of 
the BVOD viewing data also cannot be analysed separately.  
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CTV co-viewer activation  
 

How will co-viewers be activated in VOZ Streaming? 
 
VOZ Streaming is a data enablement service that facilitates the trading of multi-broadcaster programmatic 
BVOD (Broadcaster Video on Demand).  
 
For every co-viewer identified in real-time (on CTVs only), a bid request will be duplicated, passing BVOD ID’s 
and demographics for each (co-)viewer. This enables DSPs to provide the ability to bid on additional OzTAM 
viewers, including their individual demos identified and activated through the bid stream. 
 

What are the benefits of VOZ Streaming co-viewer activation? 
  
Co-viewer activation introduces the opportunity to bid on any of the available co-viewers (i.e., a M40-54 and a 
F25-39) present at the time of ad serving, in front of the CTV, allowing for:   

- Increased reach  
- Better inventory management,   
- Faster fill rates,   
- Increased efficiency and   
- Maximised conversion 

 
In addition, it allows for optimised deals across multiple campaigns with differentiated targeting. In a Total TV 
world, co-viewer activation allows in-flight campaign optimisation. 

 

Co-viewing in VOZ Streaming campaign reporting 
 
Integral to its construction, VOZ Streaming brings BVOD programmatic into the Total TV campaign R&F 
reporting capabilities of the VOZ database.  
 
VOZ Streaming clients can conduct R&F campaign analysis on the BVOD programmatic campaign alone or 
combined with other buys like broadcast TV campaign or direct I/O BVOD campaigns. 
 
The measured co-viewing activity could result in more audience than impressions served when evaluating 
campaign R&F for total people or, potentially for the same trading demo (e.g., two Men 25-39 exposed 
simultaneously to a CTV ad while watching a sport program together).  
 
For more information on R&F reporting refer to the VOZ Streaming Reach & Frequency Reporting Guide. 
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